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Partner  with  the 4th Annual  Augusta Wine & Jazz Fest ival ,  
returning June 6,  2026,  to  celebrate wor ld-class  music  and 
award-winning wines in  America’s  f i rst  federal ly  recognized 
grape-growing region.  This  week- long dest inat ion event  offers  
sponsors  premier  v is ib i l i ty  across  10 stages,  including the 
h istor ic  1869 Augusta Harmonie Verein ,  as  we merge cultural  
her i tage with a v ibrant ,  modern fest ival  exper ience.

• 4th annual  wine & jazz  fest ival  in  Augusta,  MO June 6-8
• Performances from St .  Louis  and Nat ional  Music ians
• 10 stages around Augusta
• Local  wines  from the oldest  AVA (wine region)  in  the country.
• Several  local  food vendors
• Histor ic  town with r ich arts  h istory
• Main Stage at  the Augusta Harmonie Verein  a performing arts  

center  located in  a  h istor ic  German music  hal l  bui l t  in  1869.

2026 FESTIVAL REACH & IMPACT:

2,000+ Expected Attendees :  A  h igh-net-worth audience drawing 
from a 100-mi le  regional  radius .

90 Days of  Continuous Digital  Exposure:  Our  targeted awareness  
campaign keeps your  brand front-and-center  throughout  the spr ing.

High-Engagement Email  Network:  D i rect  access  to  500+ dedicated 
fest ival  " ins iders"  with  industry- leading open rates .

10 Curated Performance Stages:  Broad brand v is ib i l i ty  across  
Augusta ’s  most  iconic  winer ies ,  shops,  and histor ic  venues.

Establ ished Community Partnerships:  Proudly  col laborat ing with local  
winer ies  and a Missour i  craft  d ist i l lers .

F E S T I V A L

AUGUSTA

FIRST WEEKEND IN JUNE

P r e s e n t e d  b y  A u g u s t a ’ s  P e r f o r m i n g  A r t s  C e n t e r
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HEADLINE SPONSOR |  $6,000 (Exclusive)

Premier  Naming Rights:  "The [Your  Company Name] Main Stage 
at  the Histor ic  Harmonie Verein . "

Omni-Channel  Brand Integration:  Featured logo placement on al l  
d ig i tal  and pr int  assets  (website ,  social  media,  emai l  newsletters ,  
and off ic ia l  fest ival  posters) .

On-Site Dominance:  Prominent  brand placement on headl ine 
stage banners  and secondary stage s ignage.

Program Feature:  Premium placement quarter-page ad in  the 
off ic ia l  fest ival  program.

VIP Hospital i ty:  4  VIP Al l-Access  Passes  ( includes Sunday 
Riverboat  Brunch and reserved headl iner  seat ing) .

GOLD SPONSOR |  $1 ,500 (Limit :  2)

Strategic Brand Al ignment:  Logo inclus ion on fest ival  website ,  
posters ,  social  media h ighl ights ,  and emai l  market ing.

Stage-Side Vis ibi l i ty:  Logo placement on off ic ia l  stage banners .

Half-Page Program Ad:  Inc luded in  the off ic ia l  fest ival  program.

VIP Hospital i ty:  2  VIP Al l-Access  Passes .

STAGE SPONSOR |  $1 ,500 (Limit :  5)

Venue Naming Rights:  "The [Your  Company Name] Stage at  
[Specif ic  Locat ion] . "

Targeted Vis ibi l i ty:  Dedicated s ignage at  your  sponsored stage 
and l i s t ing on the fest ival  website .

Program List ing:  Recognit ion in  the off ic ia l  fest ival  program.

SUPPORTING SPONSOR |  $500

Community Recognit ion:  Bus iness  name l isted on the fest ival  
website  and digital  market ing mater ia ls .

On-Site L ist ing:  Inc lus ion on the "Fr iends of  the Fest ival"  
col lect ive s ignage at  the fest ival  grounds.

CUSTOM SPONSORSHIP IDEAS?  |  Cal l  Us!  
 

C O N TA C T :  T i m  S t r i n g s  ( 3 1 4 )  4 8 2 - 6 3 7 8 a u g u s t a j a z z f e s t . c o m


